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From rescue dog 
to tv star Bruce is 
sUch a Good Boy!

Meet rescue dog 
Bruce. He’s one half 
of the doggie talent 
in the latest PEDI-
GREE® TV ad, and 
we  reckon he’s the 
star of the show!
 
Bruce  started  life as 
an unwanted pup, but 
this very clever and 
very good boy found 
love, along with a life 
of adventure and star-
dom, with  his won-
derful  new family. We 

spoke to the proud-
est of  dog mums - 
owner and vet nurse 
Meg Walker - about 
Bruce’s rise to fame. 

“Bruce came into the 
vet clinic at six weeks 
of age. When I first 
saw him, I noticed 
that his tongue was 
too big for his mouth, 
and kept poking out 
the end. He also had 
a funny eye, but that 
just added to his cute-

ness in my opinion!” 
said Meg.

“He was the last re-
maining  pup  of an 
accidental litter. No 
one was interested in 
him. So I offered to 
take him in and help 
find him a home. 

I picked him up that 
night after work, 
and fell in love with 
his personality. So I 
gave him   his forever 

home! He  never  left 
my  side  after that, 
and was SO eager to 
learn and to please 
with his training!” she 
said.

Then  one  day, a 
friend mentioned to 
Meg  that animal tal-
ent agency Paws On 
Film (of Red Dog and 
Oddball fame) were 
looking for  kelpie 
mix dogs for an  up-
coming ad.

Whilst Bruce’s ex-
act parentage was a 
bit of a mystery, Meg 
had  previously done 
a DNA test on Bruce 
to see what his breed 
ancestry was. 

The  results came 
back as a kelpie, bor-
der collie and Austral-
ian cattle dog mix.

“So I sent an appli-
cation in, and  after 
a couple of auditions 

he was cast. Though 
Bruce has always 
been star quality in 
my opinion,” Meg 
laughed.

Article continued on 
page 3. 
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Did You Hear 
About That 
Amazing 

Inspirational 
Story In The 
Good News 
Newspaper 

From 
Australia? 

hey! have you seen that 

incredible health article in the 

Good news newspaper in 

australia? 

My Gosh! did you see 
that there is now a 

way of ending 
Unemployment, 

Poverty and 
Financial hardship on 

earth? check it out 
in the Good news 

newspaper in 
australia

Wow! Some Good 

News At Last.

This Good News Newspaper 

Is G
reat! No More Doom and 

Gloom. Only positiv
e solutions to 

the problems of life
. 

Wow! Environmentally 

Friendly

Good News At Last!
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From rescue dog 
to tv star Bruce is 
sUch a Good Boy!

Article continued 
from front page...

Meg said Bruce was 
so excited   by the 
amount of   people 
and other dogs on set 
of the PEDIGREE® 
TV ad, but a good 
play with the other ca-
nine talent tired him 
out and he   was then 
ready to focus on the 
job.

When he’s not filming 
TV commercials, 
Bruce helps out with 
promotional work 
at Meg’s vet clinic, 
the Animal Clinic 
Maffra, and helps her 
run puppy preschool 
classes too.

“I   think   he just 

enjoys showing the 
puppies the tricks he 
can do,” said Meg.

So has all this fame 
gone to his furry 
head? No - Bruce is 
still a down to earth 
doggo who loves 
camping, swimming 
in lakes, and boy does 
he REALLY love hot 
dogs! 

An all-round Mr Nice 
Dog, Bruce is also 
a seasoned  foster 
parent.

“Bruce is so 
understanding and 
gentle with the foster 
patients  I bring 
home,” said Meg. 
“He knows when to 
be gentle   if they are 

sick, or when they 
are on the  mend  and  
need a good play!”

Oh Bruce, you’re 
SUCH a good boy! 

How we’re getting 
rescue pets in front of 
millions of  Aussies
This national 
campaign is bringing 
rescue   pets in 
front of a massive 
new audience, 
encouraging millions  
of Australians to 
consider pet adoption  
when they’re looking 
for a new family 
member. 

As well as emails 
to more than 10 
million Woolworths 
Rewards members, 

the  campaign is 
being promoted in 
store at Woolworths,  
in videos and print 
media, on YouTube, 
Facebook, Instagram,  
and even on  buses and 
bus shelters around 
Australia. 

That’s putting the 
plight of pets in need 
and the option of pet 
adoption into so many 
hearts and minds!

Are you ready to 
adopt? Start your 
search for a new 
family member online 
now!
 
How you can make a 
difference when you 
shop for your pet.

If  you’re a 
Woolworths shopper, 
or a Woolworths 
Rewards member, 
you can help dogs less 
fortunate than your 
own. 

For every dollar 
you spend on any 
P E D I G R E E ®  
product,   the  
wonderful people 
at Woolworths and 
PEDIGREE® will 
donate points that 
translate  into free 
food   for   pets  in 
need.
Help feed a dog in 
need - buy now!
 
See the PEDIGREE® 
website for terms and 
conditions.

www.thegoodnewsnp.com.au
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If You Always Do 
What You Have 

Always Done, You 
Will Always Get 
What You Have 

Always 
Received

the First Barrier to overcome 
in you’re thinking Before anything in 
your life will Get Better... 
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did you Know that we are now 
Pumping out Good news and Positive 
solutions to People in over 20 
countries every week? 

can you help us spread the word even further by 
subscribing to our Newspaper for just $3.30 Per week? 

if you can please click “here” to be taken to 
our home page to subscribe. Thank you :-).

www.thegoodnewsnp.com.au
https://thegoodnewsnp.com.au/


www.thegoodnewsnp.com.au 199th  Edition 17th  September  2018

Page 6

When writing and 
publishing  non-fic-
tion books, there’s 
tremendous earning 
potential just through 
book sales. This is 
particularly true if 
you become popu-
lar in a broad interest 
topic, and particular-
ly if  you’re  prolific 
with your writing and 
publishing.

However, unlike fic-
tion,  non-fiction  of-
fers  you can have  a 
huge amount of  earn-
ing potential  beyond  
simply  the sales of  
books. 

In fact, in many ways, 
when a reader buys a 
book from you, that 
can be the very start 
of a customer rela-
tionship that can even 
be worth tens of thou-
sands of dollars in in-
come.

The reason for this 
is when publishing 
a non-fiction book, 
you’re generally solv-
ing someone’s prob-
lem, or answering 
someone’s question:

• How can I make my 
garden look better?

• How do I get more 
leads and sales for my 
business?

• How can I get fit and 
bulk up?

• How can I increase 
the  value of my 
home?

... and so on.

So your book will 
answer their ques-
tions and help solve 
their problems. And 
the better the book, 
the more it starts your 
relationship with the 
reader in a positive 
way.

Of   course people 
who buy your book 
are interested in the 
topic. They may be 
superficially inter-
ested, or they may 
be hugely motivated 
to dive  much deeper 
into the topic. 

With such readers, 
your book is just the 
start  of  your  rela-
tionship with them.
So that’s where your 
relationship with your 
readers  becomes 
more of an “informa-
tion publisher and 
coach” rather than 
just an author.

I’ll  be  talking  
through five ways 
you as an author can 
build  an entire port-
folio of  offers that 
can increase your in-
come significantly, by 
turning a simple book 
publishing business 
into an information 
publishing and coach-
ing empire.

Here’s several exam-
ples of authors who 
have done just that:
Dan Kennedy is quite 
prolific as a book 
writer, with a focus on  

helping small busi-
nesses with their mar-
keting. But that’s just 
a tiny percentage of 
his income.

His books introduce 
readers to his website, 
his paid newsletters, 
his courses, and his 
consulting. 

For example, he men-
tions that just one 
reader who purchased 
one of   his books 
from a $1 bargain bin 
in a store, turned into 
a client who’s now 
paid him well over 
$100,000.

Anthony Robbins is 
a hugely well known 
motivational coach 
who publishes books 
and these introduce 
new coaching clients 
to him. His infor-

mation and coach-
ing business is vast, 
and even  though 
the books bring him 
a small percentage 
of clients overall 
(the majority come 
through infomercials) 
they’re highly quali-
fied.

Melonie Dodaro pub-
lishes a popular book 
about  successfully 
using LinkedIn to 
grow your personal 
and business brand. 
And that book leads 
the reader to her web-
site where she offers 
more in depth cours-
es, in-person coach-
ing, and services.

Of course it’s impor-
tant to realize that a 
large percentage of 
people who get your 
book will look at it 

only briefly if at all. 

It will be a small per-
centage who really 
dive into your book 
and then visit your 
website, take up the 
free  offer  you make 
to  readers in return 
for  their email ad-
dress (very impor-
tant!), and then check 
out your other offers.

However that small 
percentage will come 
to  you  very much sold 
on your way of com-
municating, so they’ll 
be hugely receptive to 
other offers of yours. 
In some ways, they’ll 
transition from your 
book to your website 
already fans of yours, 
and this makes selling 
to them so much 
easier than attempting 
to sell to someone 

who’s never heard of 
you before.

Okay, so let’s dive 
into more detail.

Article continued on 
page...9.

5 Ways Non-Fiction Authors 
can Make Money Far 
Beyond selling Books

By Amy Harrop
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day

with Kind words
will Bring you More 
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5 Ways Non-Fiction Authors 
can Make Money Far 
Beyond selling Books

By Amy Harrop

Article  continued 
from page...6

...about ways to turn 
a book reader into a 
hugely valuable cus-
tomer, while at the 
same time offering tre-
mendous value to them  
every  step of the way 
(since every time you 
over-deliver to a  cus-
tomer, it makes them 
more likely  to buy 
from you again, and 
to recommend your  
products and services 
to others).

expand on your 
Book with in-depth 
training courses.

If the subject you’re 
writing about is a 
particularly  narrow 
niche, a 100 page 
book may cover the 
entirety of  the subject. 
However, most books, 
even on very niche 
subjects, can go more 
in depth and be turned 
into a fully-fledged 
training course. And in 

particular can be com-
municated in multiple 
media formats: audio, 
video, and tool  kits 
(more on this later).

So you  need  to   transi-
tion  your  book  read-
ers to your website. A  
great way  to  do this  
is to  offer them bo-
nuses if they visit your 
site at private page 
(just for book readers) 
and sign up with their 
email address. 

This way, they get ac-
cess to great bonuses 
that  aren’t available 
to regular website vis-
itors, and you get their 
email address for reg-
ular follow-up.

And  you  follow  up 
on  them  by email 
with great content, 
and also some offers 
(don’t overdo it how-
ever or they’ll stop 
reading your emails). 

This  is a great oppor-
tunity to start present-

ing them with your 
courses and other of-
fers, and also to en-
courage them to be-
come a regular reader 
of   your blog by 
emailing them links 
to your latest posts (or 
the best post from the 
last seven days) once 
a week.

Now, a  training course 
can be delivered pure-
ly online as a down-
load. Or it can be set 
up as a private mem-
ber area (more on this 
in the next section). 

However, by also 
sending your custom-
er something physical 
through the post, you 
can generally charge 
quite a bit more as   it   
has a higher perceived 
value.

Plus, it creates a 
stronger emotional 
bond  with the cus-
tomer. Rather than just 
data on a hard drive, 
it’s something that   

has pride of place on 
their shelves. So for 
example, you can  de-
liver everything im-
mediately online, and 
also send customers:

• DVDs with training 
videos.

• CDs with audio.

• Printed out and 
bound manuals and 
transcripts.

The DVDs and CDs 
can be very light to 
post, whereas man-
ual and transcripts 
can start to get rather 
heavy. However, the 
more you deliver, the 
larger the “Thud Fac-
tor” as it’s called. 

The thud sound you 
get when a huge pack-
age  is delivered at 
your  door. So the 
higher  the  thud fac-
tor, the more per-
ceived value a course 
can have, so the higher 
the price.

And with a training 
course, depending on 
how in depth it is, the 
intended target mar-
ket, and how valuable 
the subject area is, can 
sell for anything from 
$30 to $5,000.

While a $30 course 
may be introductory, 
a $5,000 course could 
be the equivalent of 
a Masters degree in 
your subject area, and 
a percentage of your 
customers are going 
to be  interested in that 
if they’ve been happy 
with previous pur-
chases from you.

Often, offers to cus-
tomers  start at the 
lower end of prices. 
And then custom-
er then  gets higher 
priced offers as they 
purchase more and 
more products. 

Whereas  other cus-
tomers may want 
to jump straight to 
the most expen-

sive course. So hav-
ing these all publicly 
available to buy can 
be helpful.
So  sales of these 
courses will come 
from:
•  Your email list.
•  Your website traffic.
• Promotional partner-
ships where other sites 
promote your courses.

• Online advertising 
campaigns.
Making Predictable 
Income  with Member-
ship  Sites & Newslet-
ters.

Article continued on 
page...14.
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Episode 5 walks you 
through seed starting 
tomatoes in  trays. I 
talk about cells sizes, 
when to seed start 
them, how to thin 
them and when & how 
to fertilize them. 

I  also discuss how you 
can start them indoors 
without grow-lights 
by using the outdoors 
for light. I cover how 
to prepare eggshells 
for your compost pile, 
ground beds and con-
tainers. 

I  also show you how to 
pulverize eggshell and  
mix it with vinegar to 
create water soluble 
Calcium as a way to 
prevent blossom end 
rot on tomatoes. The 
physiological disease 

that browns the bot-
tom of your tomatoes. 

Visit my seed shop 
MFVG tab for My 
First Vegetable Gar-
den discount seed 
packages: https://
www.therustedgarden.
com/colle... 

Use Code: THERUST-
EDGARDEN for a 
discount for worm 
casting products at 
VermisTerra. https://
vermisterra.com/ 

Or use my Amazon 
links for casting prod-
ucts 2 lb or Premi-
um Casting for Seed 
Starting: https://amzn.
to/2GBhDjK 10 lbs of 
Worm Casting: 

h t t p s : / / a m z n .

to/2uPPy6P Worm 
Casting Tea: 

h t t p s : / / a m z n .
to/2q5S9Vy 

Here is The Rusted 
Garden Link to Ama-
zon for Seed Starting 
& Gardening Supplies 

h t t p : / / a m z n .
to/2FgufvF 

Thanks for using my 
link. It helps fund my 
garden videos! 

Visit The Rusted Gar-
den Seed & Garden 
Shop:ht tps: / /www.
therustedgarden.com/ 

Follow me on Insta-
gram for Gardening 
Tips, Harvest Updates 
& Give-Aways: 

ht tps: / /www.insta-
gram.com/therusted-
ga...

Gardening 101 Ep5: All About 
seed starting tomatoes, eggshell 
Fertilizer & Buying transplants

www.thegoodnewsnp.com.au
https://youtu.be/Sw-FCeMNsWk
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are you... “doing the same thing 
over and 

Over Again And Expecting Different Results”? 
(Who said it first? I know, it’s crazy right? Everybody says Albert Einstine said it, but there is actually a very big debate amoungst many 

researchers as to who actually said it first! )

Are You Working For 35 Hours 
a week on Fixed wages and 
Expecting A Different Life?

to Find out how to do things 
Differently And Get Ahead 

click here

www.thegoodnewsnp.com.au
https://thegoodnewsnp.com.au/wealthfortheworkers/registration/
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an herbal supplement Made 
to invigorate your Body & ease 
your Mind

Give   yourself a 
health hug with just 
a few daily drops of 
Ginseng Fuzion™. 

We blended six pow-
erful herbs to create 
an all-encompassing 
experience for your 
body and mind. Gin-
seng Fuzion supports 
your overall physical 
health  that 
significantly adds to 
your   quality of life.

3 Wonderful 
Purposes   of   

Ginseng 
Fuzion.

energizes  from 
within 

Ginseng has natural 
balancing powers 
that don’t require 
stimulants to energize 
your body. It’s an 
herbal tonic that 
strengthens the 
body and boosts its 
resistance to fatigue.

Balances your Mood

Ginseng is an 
adaptogen  that   has 
the power to help 
reduce   stress and 
calm the nervous 
system. It also 
encourages mental 
ease and comfort 
for better emotional 

health.

optimizes your 
health.

Ginsenosides that are 
in ginseng encourage 
a healthy immune 
response and help 
soothe irritated 
tissues, contributing 
to your overall quality 
of life.

6 Naturally Blended 
Herbs Made to Give 
You Energy, Stress 
Relief, & Overall 
Mental Balance.

With Ginseng Fuzion™. 

www.thegoodnewsnp.com.au
https://www.globalhealingcenter.com/ginseng-fuzion.html%3Ftrk_msg%3DB8NL1M32E8RKV2CG8O3N0UBD94%26trk_contact%3D1M6BC7GLU0ET2T7K0PB8JROQSS%26trk_sid%3D8KELV5OUOF8IH1OL13F02VNJV8%26utm_source%3DListrak%26utm_medium%3DEmail%26utm_term%3DBuy%2BGinseng%2BFuzion%2BToday%26utm_campaign%3DWKLY%2BEmails_Product_GinsengFuzion_09142018%26utm_content%3DWKLY%2BEmails_Product_GinsengFuzion_09142018
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discover why Backing the 
Fred hollows Foundation 
can help heal the world  

Page 13

Did you know that 
according  to re-
search commis-
sioned by The Fred 
Hollows Founda-
tion with Pricewa-
terhouseCoopers – 
which uncovered the 
compelling link be-
tween restoring sight 
and economic devel-
opment. 

It found  that  for 
every $1 invested 
in ending avoidable 
blindness, there was 
a $4 economic ben-
efit for a country’s 
economy. 

By looking at our 
key goal through an 
economic lens, it 
was demonstrated 
that ending avoid-
able blindness has 
benefits reaching far 
beyond  health alone. 

If more people in a 

nation can see, more 
people can go to 
school, work, raise 
children or start 
businesses. Ending 
avoidable blindness 
improves the econo-
my,  equality, skills, 
GDP and develop-
ment of a nation, 
while reducing its 
financial and social 
burden.

Here are some 
findings from the 
research:
 
There are still 
millions who need 
our help.

An estimated 32.4 
million people are 
blind around the 
world.

A  further 191 million 
are visually impaired
90% of people 
who are blind 

live in developing  
countries. 

It’s not just people 
who are suffering.

Ending avoidable 
blindness could 
inject  as  much 
as $517 billion 
into struggling 
economies  over a 
decade.

Every year, 
avoidable blindness 
costs developing  
countries around 
$49 billion in  lost 
economic activity.

Ending avoidable 
blindness in the 
developing world 
can be achieved for 
as little as $2.20 per 
person, per year. 

For every $1 
invested in blindness 
prevention.

Globally: a potential 
return of $4 in 
economic gains.

Pakistan: a potential 
return of $6.

Kenya: a potential 
return of $3.56.

Yunnan Province 
(one of the poorest 
regions in China): 
a potential return of 
$3.16.

Article source: 
https://www.hollows.
org/au/what-we-do/
ending-avoidable-
blindness/research

https://www.hollows.org/au/donate

www.thegoodnewsnp.com.au
https://www.hollows.org/au/home
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Article continued 
from page...9.

A membership site 
is a private area on 
your site with fantas-
tic information. Of-
ten membership sites 
also include tools that 
members can benefit 
from, and even pri-
vate discussion areas 
where members can 
get in depth answers 
quickly.

The  reason  for hav-
ing a membership site 
as well as training 
products is because 
it’s regularly updated, 
and can have an inter-
active element to it. 

In   return the custom-
er  pays either month-
ly or annually to keep 
access to the site.

And a newsletter is 
effectively a “real 
world” version of a 
membership, where 
a newsletter, CD, 
DVD, or combination 
of  these, is sent to  
the customer once a 
month. The customer 
then again either pays 
monthly, or even an-
nually. And this can 
be  either instead of, 
or more likely along-
side access to a mem-
bership site.

two examples:

• If we return to the 
example of Dan Ken-
nedy, he has a month-
ly newsletter that 
goes out to thousands 

(more likely tens of 
thousands) of  busi-
ness  owners. He’s 
said that he consider  
his  newsletter the 
core of his business, 
and  this alone pro-
duces millions in an-
nual revenue for him.

• An even more suc-
cessful example is 
Lynda.com which 
was recently sold to 
LinkedIn  for well 
over a billion dollars. 

www.Lynda.com is a 
job skills  training site 
that is over 20 years 
old, and has training 
videos on  hundreds of 
different subjects.

You’ll find in fact that 
both of those exam-
ples, and with billed 
monthly offers in gen-
eral, a free or low-
price trial period is 
required. 

There’s a resistance 
by customers to be-
ing billed monthly, 
so you can overcome 
that resistance with a 
low-price or free trial 
so you can prove the 
value you’re giving 
them.

And one huge benefit 
of billing customers 
monthly (automati-
cally onto their credit 
card) is it creates very 
predictable monthly 
cash flow for your 
business, which takes 
a lot of worry out of 
entrepreneurial life. It 
also  means you have 

a  captive audience 
that you  can promote 
other products and 
services too, and since 
they’re already buy-
ing from you, their 
response rate will be 
high.

charge For  your 
expertise & time 
with coaching.

If you’re an expert 
in the subject you’re 
writing about, then 
beyond just offering 
books and training 
products for your au-
dience, you can work 
with them on a one-
to-one basis to answer 
their questions direct-
ly and offer a much 

more  personalized 
approach.

This could be offered 
as consulting or per-
sonalized training 
(much the same thing, 
although they have 
slightly different con-
notations), and can 
be very helpful to cli-
ents that are confused 
about certain areas of 
your topic, have very 
specific questions, or 
just want to move for-
ward quickly.

This  is  often  of-
fered at an  hourly 
rate, or even a day 
rate, and is generally 
done remotely  over  
the  phone  or through  

Skype, or can some-
times be done in per-
son in certain instanc-
es.

You  can even take 
this further if you 
choose, and actually 
offer services to cus-
tomers where you do 
the work for them. 

For example, if you 
published a book on 
small business mar-
keting, you could of-
fer marketing cam-
paign  management 
for clients, and de-
pending on the size of 
the project, could cost 
the client more than 
$100,000 a year.

The example above of 
Melonie Dodaro pub-
lishing her book about 
LinkedIn as a lead 
generator for her busi-
ness, helps attract cli-
ents to  her coaching 
and marketing man-
agement services.

selling tools is Much 
easier than selling 
information

Article continued on 
page...17.

5 Ways Non-Fiction Authors 
can Make Money Far 
Beyond selling Books

By Amy Harrop

coaching
session
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Why Suffer? Be Happy Again 

To Buy This Book For Just $17 
Simply Click 

On The Affiliate Link Below

Get 
Pictures thanks to www.pixabay.com
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www.burwoodbackpain.com.au   02 9744 7693

Everything Is Connected.
If One Thing Is Out Of 

Alignment, It Can
Likely Affect 

Something Else.

Personal testimonial 
From  the  editor

of  the Good news 
newspaper.

Nick, Chris and all 
the fantasic staff 
at Burwood Back 
Pain have been my 
saving grace and  
guardian angel’s 
for many years. 

Years   ago  after  a  
very serious  lower 
back collapse when 
I was bent  over  and  
doubled up in serious 

pain, Nick, Chris and 
all the staff cared for 
me  so  well  that  be-
tween   them   they   kept 
me  from  having to   
spend  the  rest of my   
life in a wheelchair.  

Since then  they have 
rescued me from   
quite a number of 
serious spinal and 
neck problems. I can-
not  recommend them 
all highly enough. 
Derek White. 
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if you want no More Pain, Fly, 
drive or catch the train to 
Burwood Back 
Pain. (Please Click Picture To Watch The Video)

199th   Edition  17th   September  2018

www.thegoodnewsnp.com.au
www.burwoodbackpain.com.au
https://yt.ax/sXl-yPXbOb4


www.thegoodnewsnp.com.au 199th   Edition  17th  September  2018

Page 17

Article  continued 
from page...14.

When  selling  infor-
mation,  there’s  al-
ways  a  resistance 
from  the person 
you’re selling to  as 
information takes  ef-
fort to internalize and 
to implement. 

That said, if  the  infor-
mation is about a hob-
by  the  person reading 
may be truly passion-
ate about it. But for 
information about so-
lutions to a problem, 
there likely isn’t that 
same passion. The 
easier  you can make 
it, the better.

So if you can find a 
way to give your cus-
tomer a tool they can 
put  into action and 
that solves their prob-
lem with  minimal ef-
fort on their part, that 
can sell very well. 

Because in an ideal 
world, people want 
things done for them, 
so the less effort they 
have to exert to solve 
a problem, the happier 
they’ll be.

If  you’re selling a 
training course, you 
can include tools as 
part of  it. 

You can then start to 
present the  product 
as a toolkit which can 
make selling it a lot 
easier. Here are ex-
amples of tools you 
can sell  as part  of a 

course, or  even as 
their own offers:

• Software

• “Fill in the blank” 
templates.

• Spreadsheets for 
quick calculations.

• Quick start guides.

Now some tools can 
take a long time (and 
a lot of money) to 
develop, particularly 
software. So make 
sure you know your 
audience well if this a 
route you’re going to 
take.

Put together high-
Priced seminars and 
retreats

To maximize your 
income  while at the 
same time catering to 
multiple client types, 
it’s important to have 
low priced and also 
high  priced offers. 

One of your low-
est priced offers is of 
course your book.

Then you can offer 
more in depth infor-
mation, leading up to 
high-priced coaching, 
consulting, services, 
and  tools. 

And  towards  the 
highest  end of pric-
es is putting together 
seminars and retreats 
where your  absolute 
best  and most valu-
able  information  is 

presented  to custom-
ers.

Plus, people often 
greatly enjoy the so-
cial aspect of semi-
nars, and it can be a 
fun getaway. It can 
also be a  great way to 
network with people 
that  have similar in-
terests.

When  putting  togeth-
er seminars, you have 
two main options:

• High priced and ex-
clusive.

• Low priced with the 
maximum number of 
people you  can get.

The  high priced op-
tion may even sell for 
thousands of dollars, 
and you may have 
quite  limited  seating. 

This is often offered 
to your best customers 
first, so they get first 
refusal.

Whereas the low 
priced option is de-
signed to get you the 
biggest captive audi-
ence possible. Often 
then you sell your 
highest priced offers 
to that audience, since 
selling from the stage 
can be the most re-
ceptive place to make 
those offers.

This   can  lead to 
what’s known as 
the stampede effect, 
where  you make an 
offer from the stage 
(especially if it’s time 
or quantity limited), 
and people see audi-
ence members going 
up to take the offer, so 
the   fear of missing 
out kicks in and other 
people  rush  up  too. 

Such  offers  at semi-
nars   have  been  
known to  bring in 
hundreds of  thou-
sands of  dollars over 
a weekend.

By thinking strategi-
cally, you  can lever-
age your book and 

increase your profits 
through more than 
publishing.

Check out  my  blog 
for more publishing 
tips. Amy Harrop Blog
Article Source: http://
EzineArticles.com/
e x p e r t / A m y _ H a r -
rop/695929
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19 Military lessons that Made 
Me a Millionaire
By Patrick Bet-David   https://youtu.be/6w0Q3xe4Cxs

For detailed notes 
and links to resourc-
es mentioned in this 
video, visit http://pat-
rickbetdavid.com/mil-
itary-l... 

Visit the official Val-
uetainment Store for 
gear: https://www.
valuetainmentstore.
com/ 

If you removed the 
military from all of 

my life experiences, 
I wouldn’t be who I 
am today. Here are 19 
military lessons that 
made me a million-
aire. 

#1: Managing Chaos - 
5:29 

#2: Mission Driven - 
6:26 

#3: Limited Resourc-
es - 6:53 

#4: Multi-Task - 8:05 

#5: Perform Under 
Pressure - 9:16 

#6: Managing Risks - 
11:19 

#7: Thick Skin - 12:34 

#8: Build a Tribe - 
14:19 

#9: Leadership - 16:45 

#10: Learning Other 
Cultures - 18:02 

#11: Adapt - 19:09 

#12: Survivability - 
19:56 

#13: Independence - 
20:02 

#14: Strategy - 21:00 

#15: Health - 21:07 

#16: Preparation - 
22:06 

#17: Paranoia - 22:13 

#18: Work Ethic - 
23:02 

#19: Discipline - 
23:06 

Subscribe to the 
channel: http://www.
youtube.com/value-
tainment?... Value-

tainment- The best 
channel for new, start-
up and established en-
trepreneurs. Schedule: 
New episodes every 
Tuesday and Thurs-
day on a broad ar-
ray of entrepreneurial 
topics. For detailed 
notes and links to re-
sources mentioned in 
this video, visit http://
patrickbetdavid.com/
military-l...
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To keep your mind tuned up and ready for action.  

CROSSWORD AnD  SuDOku  PuzzleS  thAnkS tO CAth 
eD Of tGnnP crosswords + Puzzles

How Tuned Up Is Your Mind? Here Is This Week’s 199th  Edition Crossword.

Last Week’s 198th 
Edition Solution.
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1 2

3 4 5

6 7

8 9

10

11

12 13 14 15 16

17 18 19 20 21 22 23 24 25 26 27

28 29 30

31 32

33 34 35 36

37

38 39 40 41

42

43 44

45 46 47 48

49

Across

1 illuminated (3)

4 hen's lay (3)

6 abbr district 
attorney (2)

7 indefinite article 
(2)

8 man's name (3)

9 authors (7)

10 shovel (3)

11 still (3)

12 hello (2)

15 used to greet 
someone 
informally (2)

16 male person just 
mentioned (2)

17 area with fun 
things for kids to 
pay in (2 words) 
(9,10)

26 faucet (3)

28 abbr south east 
(2)

29 another route 
when the first is 
blocked (6)

30 stretch out for 
(5)

31 above (2)

32 abbr street (2)

33 shelf (4)

34 objects to carry 
soil etc. (pl) (12)

37 exist (2)

38 transports (5)

40 not fast (4)

41 better than great! 
(5)

42 about (2)

43 belonging to a 
thing previously 
mentioned (3)

44 round green 
vegetable (3)

45 negative 
response (2)

47 hearing organ (3)

49 close up (4)

Down

1 reclining (6)

2 a system for 
sending 
messages over a 
distance along a 
wire (9)

3 restrict the use of 
something (3)

5 petrol (USA) (3)

6 canine (3)

8 cut (6)

9 take away (8)

11 belongs to you 
(4)

12 owns (3)

13 within (2)

14 concerning (2)

15 referring to the 
other person (3)

18 sayings (11)

19 width (9)

20 mat (3)

21 shoves (6)

22 abbr 
advertisement 
(2)

23 bright colour (6)

24 abbr grand 
touring (2)

25 people from 
Rome (pl) (6)

26 abbr Tasmania 
(3)

27 do (3)

35 put something in 
place of 
something else 
(7)

36 abbr South 
Australia (2)

39 therefore (2)

46 abbr Old English 
(2)

48 exist (2)
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To keep your mind tuned up and ready for action.   

CROSSWORD AnD  SuDOku  PuzzleS  thAnkS tO CAth 
eD Of tGnnP crosswords + Puzzles

easy 199th Medium 199th

hard 199th
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 sudoku

last  week’s Sudoku   solutions 198th edition
easy Medium hard
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 learn to Play Banjo the 
easy way! By Geoffrey White

Discover  how EASY 
it  is to pick up and 
play banjo...did you 
ever want to learn 
but had trouble with 
teachers and sites 
and videos that were 
just TOO HARD to 
grasp?? NOT ANY-
MORE!

Learn “Pick-Ham-
mer”!  TWO-FIN-
GER, EASY,  step-by-

EASY-step BANJO  
that will have you 
playing FAST with 
step by step videos. 

The first video is al-
most 15 minutes long 
and is a GIFT. 

If you like what you 
see then you can pur-
chase  lessons   at an 
affordable rate and 
take your time. If you 

work at it and PRAC-
TICE, just a few min-
utes a day CONSIST-
ENTLY and with 
PURPOSE, you will 
learn and learn quick-
ly. 

Geoffrey White devel-
oped his playing and 
teaching style after 
learning the HARD 
way  over 40 years 
ago! When he started 

in   earnest  at the age 
of  16 his friends would 
tease him, his fam-
ily would discourage 
him, and others would 
laugh and carry on. 
WHERE are his crit-
ics now? GONE! And 
where is he, you ask? 
RIGHT HERE, teach-
ing you how to do it 
and you WON’T have 
to put up  with what 
HE went through.

Geoffrey’s new 
website: www.
dreamtreebanjos.
com 
is online NOW and 
available FOR YOU! 

Dreamtree  Studios 
was founded in 2002 
with the purpose to 
help people dazzle 
others with their mu-
sic and raise the spir-

its of the world...
YOU CAN TOO 
!!

Phone Geoffrey For Lessons In Sydney On: 0434 544 181
or Go to: https://www.dreamtreebanjos.com/

www.thegoodnewsnp.com.au
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dear readers, Please Get Behind a Great 
youth radio station in Perth western 
Australia That’s Making A Difference

http://www.youthjamradio.com

Perth’s Positive 
          Alternative

www.thegoodnewsnp.com.au
http://youthjamradio.snack.ws
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If you would like to advertise in our paper please call Derek or Cath 
on the following numbers   Sydney Australia ( 02 ) 9837 4443    
Derek’s Mobile 0425 315 615  Cath’s Mobile 0423 470 701.  

We distribute Online to 196 Countries via Facebook, Linkedin,
Twitter and email and getting a lot of great feedback 

from Readers 

  advertising deadline 12 o’clock every Friday

 
PRUDENTIAL PARTNERS Chartered Accountants
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whole Page advertising 
With Full Colour: $50 

+ gst Per Week ($55.00)

half Page 
advertising with 
Full Colour $25 
+ gst Per week 

($27.50)

  
 
Quarter Page advertising 
With Full Colour $12.50 
+ gst Per week   

Picture thanks to www.pixabay.com
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do you want to listen to 
some Positive talk radio with
Solutions Offered?

then tune into 
www.healthylife.net 

www.thegoodnewsnp.com.au
www.healthylife.net

